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Boston Flower & Garden Show guests are active, savvy
consumers. Our crowds are composed of families and
friends, couples on a date, garden clubs, tour and
school groups, tourists and other various organizations
— all eager for an experience!

90% of attendees pick up a show program

42% hold onto it to use as a resource after the Show
65% dine at a restaurant while visiting the Show
33% shop or visit a museum while visiting the Show
80% female attendees

38% have a household income over $100K

70% own their own home

76% live in Massachusetts s s
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This full-color 5.5” x 8.5” booklet is an on-site and e
post-Show reference guide featuring the Show Floor Map,
Lecture & Demo schedule and contact info for Garden
Exhibitors & Vendors
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